
Students at the undergraduate and 
graduate levels have entered and 
been successful in the Competition.  
Multi-disciplinary teams that combine 
members from technical disciplines 
have proven the most successful 
competitors. These teams bring 
together the pieces necessary for 
making the bridge between technol-
ogy and the marketplace. Their 
business plans are judged by a panel 
of experienced entrepreneurs, ven-
ture capitalists and legal profession-
als. 
REAL IDEAS, REAL COMPANIES 
In 2008, two teams won more than 
$35,000 in cash for their innovative 
ideas in nanotechnology and Internet 
mentoring.  Krishnan Chakravarthy, 
Darren Leskiw, Indrajit Roy and Tom 
Sass won first prize for their pro-
posed business, NanoAxis, a 
nanotechnology company that design 
and manufacture specialized quan-
tum dots for biological applications. 

ñThe competition has opened the 
door for NanoAxis to interact with 
various scientific partners at the 
University at Buffalo, says Chak-
ravarthy.  ñNanoAxis is going to be 
the cornerstone of cutting-edge 
translational research, providing more 
selective and targeted medical ther-
apy. 
The second-place prize of $10,000 in 
start-up funding went to Andrew 
Broczkowski, Jeffrey Goldberg and 
Laura Oberg for their proposal men-
tor café, a website and software 
designed to facilitate a mentorship 
network on the Internet. 
Other 1st prize winning teams in-
clude:  CH3 Biosystems, Fast Mam-
moth, formerly known as Biohammer, 
Auction Cruncher LLC, Digital Sur-
veillance Solutions, iNetwork USA, 

JANINE E. TRAMONT 
 
ABOUT PANASCI TEC 
The 2008-09 UB Henry A. Panasci Jr. 
Technology Entrepreneurship Com-
petition (Panasci Tec) was designed 
to encourage graduate level students 
from science and technology disci-
plines together with MBA students to 
maximize their business and scientific 
potential to create viable businesses 
in Western New York. 
The competition is designed to en-
courage students, and researchers in 
the UB community to act on their 
talent, ideas and energy to produce 
tomorrow's leading firms. Now in its 
eighth year, the Competition has 
awarded thousands of dollars in cash 
and business startup services to 
outstanding teams of student entre-
preneurs who submitted business 
plans for new ventures showing 
significant business potential.  
The refinement process of the Com-
petition, its network of mentors, 
investors and potential partners, and 
the cash prizes awarded have helped 
many of these teams to act on their 
dreams and build their own compa-
nies and fortunes.  Nine local ven-
tures have been launched with first-
place prize money since the Competi-
tion began.   
The Panasci TEC Competition pro-
vides participants who enter with 
valuable resources that are crucial to 
successful entrepreneurship:   

¶ A dynamic business plan and a 

network of entrepreneurs 

¶ Mentorship by successful 

seasoned professionals 

¶ Education in specific business 

planning skills  

¶ Content rich feedback on your 

business model from local, 
successful entrepreneurs and 
professional service providers  

¶ Teambuilding opportunities to 

create a winning team 

¶ Access to the Western New 

York business community  

Frontier Equine Veterinary Practice 
and Student Voice. 
HISTORY OF THE COMPETITION 
Panasci TEC was created by the UB 
School of Management and the UB 
Office of Science, Technology Trans-
fer and Economic Outreach, and is 
funded with a $1 million endowment 
from the late Henry A. Panasci., UB 
alumnus and former CEO of Fayôs 
Inc., to facilitate and promote the 
commercialization of UB-generated 
technologies. 
ELIGIBILITY & REQUIREMENTS 
To be eligible for entry, all team 
members must meet at least one of 
the following eligibility criteria:  Pos-
sess original ideas in the technology, 
life science or engineering industries.  
Be currently enrolled in a matricu-
lated degree granting program at the 
University at Buffalo as an under-
graduate, graduate, doctoral or post-
doctoral student in any discipline, be 
a graduate of the University of Buffalo 
within the past five years (May 2005) 
in any discipline.   
KICK OFF SESSION 
Come out to our kick off Session 1 to 
discuss your Big Idea and enjoy free 
food while schmoozing with your 
future Panasci TEC teammates and 
competitors.  
SESSION 1:  THE BIG IDEA 
What is your big idea and strategic 
advantage in the marketplace?  How 
do you start writing a business plan 
and what are the tools, techniques 
and resources you need.  Session 1 
will answer these questions and finish 
with a Q&A period and brief discus-
sion with past Panasci winners and 
competition administrators. 
WHEN:   
November 5, 2008 
WHERE:  
UB North Campus, Jacobs Manage-
ment Center, Rm. 320 
TIME: 
4:30 to 6:00 pm 
RSVP & INFO: 
Email jtramont@buffalo.edu or go to:  
mgt.buffalo.edu/entrepreneurship/
panasci  
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to disappear and paintings 
began to look less like images 
and more like, well, paint. 
 
This was only part of the idea.  
Impressionist painting was 
less about getting everything 
right as much as it was about 
getting everything right at that 
moment.  Everything was 
slightly blurred and the 
viewerôs mind filled in the 
details.  It was the overall 
effect, the impression, if you 
will, that it left on an individual 
that was considered impor-
tant.  The major artists engag-
ing in this style, Monet, Cez-
anne, Renoir, and Cassat 
among others used thick, 
visible brush strokes and 
discrete contrasting colors. 
 
The idea of catching the mo-
ment came out in the very act 
of painting itself.  Paint used 
for images of earlier styles 
were often carefully mixed, 
finely applied, and allowed to 
dry to create the fine borders 
between objects in the paint-
ing.  Impressionists werenôt 
worried about all that.  For 
them paint was applied 
quickly, often before the previ-
ous strokes had dried, letting 
the colors bleed around the 
edges and creating a much 
fluffier look.  At the same 
time, this kind of technique 
could produce the limned 
equivalent of an action shot. 
 
As with most new art forms, 
paintings in this style initially 
received scorn.  So much 
scorn, in fact, that it received 
the personal disinterest of 
Napoleon himself, who saw 
that a special gallery be set 
up just so the paintings could 
be mocked.  Irony notwith-
standing, this ñSalon of the 
Refusedò as it was called, 

eventually gained more popu-
larity than the normal art gal-
leries.  Dissatisfied with the 
ridicule of popularity, 30 im-
pressionist painters formed a 
small collective to display 
their works independently and 
held their first exposé in 1874. 
 
It went over like a lead bal-
loon.  A French newspaper 
wrote a particularly scathing 
review of Claude Monetôs 
painting ñImpression, Sunriseò 
which gave way to the move-
mentôs unifying name of Im-
pressionism.  Now armed with 
an identity and even more 
publicity, the impressionist 
movement quickly gained 
popularity with the public.  Itôs 
remained popular ever since.  
Its popularity has largely been 
attributed to the fact that Im-
pressionist paintings did 
something that Romanticism 
and NeoClassicalism didnôt 
do. Namely, it pictured scenes 
from nature and normal, eve-
ryday life.  Rather than depict-
ing scenes of mythical hero-
ism or biblical import, it was 
something that the working 
class and the rising numbers 
of Bourgeois could, and still 
can, relate.  
 
By the 1880ôs, Impressionism 
had already spawned what 
would become post-
impressionism, the gap 
breached by painters like 
Cezanne, and carried on-
wards by Gauguin, van Gogh, 
and Matisse. Later, they 
would inspire a young Pi-
casso to give rise to cubism. 
Those are stories for another 
day.  Until then, hereôs to 
keeping your imagination well 
fed. 

RALEIGH LOVE 

Art is something Iôve been 
exposed to all my life.  Have-
nôt we all been exposed to it 
all our lives in one form or 
another?  The very concept of 
art itself is one qualifier we 
tend to attempt to cite as a 
definitive difference between 
humans and animals.  Iôm not 
here to talk about what art is 
or isnôt, finding the fine line 
between abstraction and non-
sense is left to people far 
more specialized than myself.    
My mother is a now-retired 
professor of humanities, and 
my sister is currently working 
on her PhD in art history at 
Columbia.  With that said, 
weôll dive into this weekôs 
topic, Impressionism. 
 
While there are such catego-
ries such as Impressionist 
music and Impressionist lit-
erature, Iôm specifically think-
ing about Impressionist paint-
ing.  During the 1830ôs, Napo-
leon III was doing his thing 
across Europe and there were 
a number of artistic move-
ments in various stages of 
progression.  The first incar-
nation of Neoclassical style 
was on its way out, with its 
grand architectural facades 
and Greco-roman styled 
paintings, sculptures, and 
ceramics. The Romanticism 
era was going strong as peo-
ple obsessed over aesthetic 
and emotional reactions to 
what was perceived as the 
ñoverly-intellectualò age of 
enlightenment. 
 
Out of this artistic era came a 
number of artists that seemed 
to enjoy the emotionally 
evocative ideas of the Ro-
mantic styled paintings, but, 
you could say, found them a 
bit too absolute.  Lines began 
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JAIMIE FALZARANO 
 
It all started last January, when a 
team of UB MBA students came up 
with the idea of the Corporate Cham-
pions (CC) program during an MBA 
Advantage exercise.  It was under the 
premise of what could the students 
do to make their program better.  
Ezra Staley and his team thought up 
the concept that has now turned into 
the CC program.   
 
How can we help the students get to 
know more companies in the Western 
New York area?  How can we help 
students experience and learn the 
importance of networking before 
January Advantage?  How can we 
introduce local companies to our 
program and our students as early as 
possible?  These were some of the 
questions that came up before con-
ceptualizing the CC program.     
 
So, what is a Corporate Champion?  
17 companies have each agreed to 
partner with a team of 5 MBA stu-
dents for the duration of the first 

semester.  These companies include: 
 
CITI   
Delaware North Companies 
Dopkins & Company, LLP 
Flynn & Friends 
Hodgson Russ, LLP 
IBM* (CC for two teams this fall) 
KPMG, LLP  
Lumsden & McCormick, LLP 
M & T Bank   
Murak & Associates, LLC 
National Fuel  
New Era Cap Company 
North Forest Development, LLC 
PricewaterhouseCoopers 
Rich Products Corporation 
The PCA Group, Inc. 
Unifrax 
 
During the first semester, the relation-
ship will be built through four main 
touch points: 
 
MBA Advantage luncheon 
Company site visit - preferably during 
the month of October 
Organizational Behavior Project - due 
in November (but should begin in 

October) 
Thank you breakfast - November 21st  
 
The Corporate Champions program is 
a student-driven initiative to make the 
MBA program better.  It is here to 
provide students with more opportuni-
ties to interact with companies in the 
local area, to learn more about them 
and to practice networking skills early 
on in the program.    
 
These companies may be interested 
in hiring you or your classmates for 
internships or jobs.  They may know 
people at other companies you are 
interested in working for in the future.  
These are important relationships for 
you, your classmates and UB MBA 
students of the future.   
 
This is a new program; we are always 
looking for ways to make it better.  In 
October, I will be sending you a brief 
survey to help us in making the pro-
gram better.  I hope you will take the 
time to complete the survey.  
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What is the Corporate Champions Program??? 

òThe Corporate 

Champions program 

is a student-driven 

initiative to make 

the MBA program 

better.ò 

BULLS CORNER 

 

Saturday (9/27) 

Bulls (2-3, 1-1 MAC):  25 

Central Michigan:  27 

BUFFALO BILLS UPDATE 

Buffalo Bills (4-1) drop their first loss of this season to the 

Arizona Cardinals (3-2).   

Buffalo 17, Arizona 41. 

http://www.ubathletics.buffalo.edu/football/ 


